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Advertising With ACR

Websites and e-Newsletter

Reach more than 40,000 Radiologists
by advertising with ACR!

The Audience

The American College of Radiology™ is at the forefront of the
radiology evolution, representing 74% of all board-certified
U.S. radiologists. Its core functional areas advocacy,
economics, education, quality and safety, research and
member services are improving, promoting, and protecting
the practice of radiology

Advertising policy for websites
and e-newsletters

The College seeks funding from various sources in order to be
able to provide continually updated, high-quality information
and programs. This includes advertisements and corporate
sponsorships. While we maintain a wall between our content
and our sponsors, we see sponsors and advertisers as
valuable sources of both support and information. The
College has engaged Association Revenue Partners (ARP),
acting as the third-party vendor soliciting advertising on
behalf of ACR websites and eNewsletters. The following rules
guide our advertising policy:

. ACR has sole discretion in determining the types of
advertising that will be accepted and displayed on our
websites and e-newsletters. We retain the right to reject
advertising that is contrary to our mission and will not accept
advertising in any form for any products or services known to
be harmful to health (such as tobacco products) or in conflict
with ACR standards.

. All advertising on the websites and e-newsletters will be
clearly identified as advertising and is kept separate from
editorial content.

. The appearance of any advertising on ACR websites,
publications and eNewsletters is neither an endorsement of
nor a guarantee for the product, service, or company (or the
claims made in such advertising) by ACR. ACR disclaims any
liability for any act or omission taken in reliance on any
advertising on its websites.

Association Revenue Partners

info@associationrevenuepartners.com

ACR BY THE NUMBERS

2020 Membership

Practicing DX, RO &R
Members

MITS

. Retirees

Med Students

. Medical Physicists

Total Members:
40,831

The ACR makes every effort to provide informative, balanced,
responsible and thorough information. Our expert medical
leadership reviews all content with a goal of ensuring the
best standards of patient care.

The College maintains complete editorial independence and
separation from advertisers and sponsors on its websites and
e-newsletters. None of the content is screened, altered, or
edited by sponsors at any time.
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Reach Over 38K Members
Averaging Over 1.6 Million
Visitors Annually!

The banner allows for your company’s message to be displayed
prominently on the ACR homepage and internal pages (run-of-
site) for the leaderboard and on internal pages for the box
banner. The ACR website averages over 5.5 million page views
per year, with 1.5 million users. All positions are available on a
first-come, first -served basis.

Available Sizes and Pricing

Banners 1 Year
Leaderboard 728 x 90 Pixels (1 of 10) $17,500
Box Banner 180 x 150 Pixels (1 of 8) $5,000
Association Revenue Partners info@associationrevenuepartners.com

ACR Digital Advertising

Leaderboard Banner

728 x 90 Pixels

-

Advocacy News

ACR's Pam Kassing Receives 2014 RBMA President’s Award

Additior

Callout Box Number One Callout Box Number Two

Box Banner Box Banner Box Banner Box Banner
180X 150 180x 150 180X 150 180X 150
Pixels Pixels Pixels Pixels

ACR

AMERICAN COLLEGE OF

RADIOLOGY

855-790-0001

QUALITY IS OUR IMAGE



ACR Digital Advertising

Advocacy in Action (e-Newsletter) Y=

AMERICAN COLLEGE OF

RADIOLOGY

September 16, 2017
The Advocacy in Action is the e-newsletter sent to over 20,000 members weekly on Fridays. This
newsletter reaches the top radiologists and business decision makers within the industry. The

/
banner allows for your company message to be displayed prominently within the news. All % Q '9}*4 .Y l_\dvoc.acy

- . ? 1) %ﬁi in Action
positions are available on a first-come, first-served basis. AR

ACR Explores Potential MACRA Legislative Changes

Banners 3 Months (1 2 issues) 1 Year (47 issues) Anthem Restrictive Imaging Policy Raises Concerns
TOp Banner 650 x 75 pixels 55,000 $1 7,000 ACR Urges Medicare to Make AUC Mandatory in 2019
Bottom Banner 600 x 75 $3,500 $11,900 ok BN

650 X 75 PIXELS
Business Showcase 3 Months (12 issues) 1 Year (47 issues)
Business Showcase 200 X ,I 50 pixels 53’750 s_l 2,750 RLI 2017 Prepares Radiologists for Constant Change

ACR Seeks Revisions to 2018 HOPPS Proposed Rule

w/ up to 50 words of text.

RUC MR-Guided FNA Code Survey Responses Needed

PTAC Votes for Physician-Focused Payment Models

Note: Advocacy in Action does not publish during the following times: WomenwithiDensorcasts. T CoverRgeior
« The month of August and first week of September Senate Attempts to Stabilize ACA and Extend CHIP

. The Frlday after Thanksgiving Continuing Resolution Passes; NIH Budget Advances

. The week before and after Christmas Navigate the QPP with Updated MIPS Calculator

Please take this quick survey to provide your feedback about our newsletter.

BOTTOM BANNER
650 X 75 PIXELS

A CR Mem ber Up da te Trouble viewing? Click here to open in browser. E . mﬁ;rs‘g_ri-l?ch
© IMAGING3.0"

The Member Update newsletter is sent ﬁ%gc.:agy MEMBER

weekly to 19,000 active ACR members. I RGEE TN UPDATE w State Legiiatve Roundup

Open rate: 28% -

H f P |\ E ACR/ABR Webinar on Certification B
Unique click rate: 6% ﬁ eriass g
4 \ The ACR and the Amemc.an Board of Radiology gl The Voice of Radiology
Banners £50pm ET to prawioe detals on upcorng ABR RediGlonis SRR (ariice Vemsle
. certification changes for Vascular and (Jy
450 x 120 Pixels Interventional Radiology certificate holders
Regist » . .
. . colsternew Abdominal Imaging
3 Months (12 issues) 1 Year (47 issues) Don't Miss the September JACR® Tweet Chat! Oct. 9-11, 2017
SS 000 S'I 4,600 Mark your calendar for the next #JACR Tweet Chat on Sept. 28 from Noon— “Itwill change the way you read abdominal CT
’ ’ 1pm ET for a topical discussion on Personal Branding in partnership with the Earn up to 35 CME »
American Journal of Neuroradiology. Chat with us »
BUSINESS BUSINESS BUSINESS
Improving the Human Touch SHOWCASE SHOWCASE SHOWCASE
Learn about an L.A. interventional radiologist who designed a clinical IR 200 X 150 200 X 150 200 X 150
. H practice that treats the whole patient — longitudinally — increasing the
NOte~ Member Update dOeS nOt pUthh demand for comprehensive IR care in a hospital network. Read the case PIXELS PIXELS PIXELS
. . study
in the week between Christmas and New ! J; 3 o
,
Year’s Free QCDR Webinar on Avoiding Costly Errors UPTO 50 UPTO 50 UPTO 50
Mark your calendar — Sept. 21 at 1pm ET — for the next event in the 2017
MIPS QCDR Webinar Series entitied, Avoid Costly Errors: Submit MIPS WORDS OF WORDS OF WORDS OF
and Non-MIP'S Data Accurately. Register now » TEXT TO TEXTTO TEXTTO
ACCOMPANY ACCOMPANY ACCOMPANY
New ACR Patient-Centered Care Toolkit THEEANNER THEBANNER s
Improve patient care with the new Radiologist's Toolkit for Patient- and
Family-Centered Care, designed specifically for a variety of care settings.

Also access other resources to enhance your participation in new practice
and payment models. Access the toolkit now »
Advosacy in Action is published weekly by the ACR with updates on economic, regulatory and legislative

activities affecting radiology. ACR advocacy activities are conducted and funded by the American College of
Radiology Association (ACRA).

450 X 120 PIXELS American College of Radiology

1891 Preston White Drive | Reston, VA 20191 | 1-800-227-5463

© 2017 American College of Radiology. All Rights Reserved.
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Terms and Conditions

These are the Terms and Conditions of Association Revenue Partners (ARP), acting as the third-party vendor soliciting advertising on behalf of the
American College of Radiology (ACR) websites and e-newsletters: The term “Association” is used to define all Association Revenue Partner’s publishing
partners (including the ACR) for any and all media outlets represented.

1. All advertising (subject matter, form, wording, illustrations and typography) submitted is subject to the approval of Association Revenue Partners and
Association. We reserve the right to refuse any advertising content that does not meet the ARP’s and Association’s standards of acceptance.

2. Association Revenue Partners reserves the right to refuse or discontinue using any advertisers (based on advertisements) or advertisements that could
have a negative impact on any digital/print (including but not limited to websites, email newsletters, print publications, mobile applications, and
association advertising) readers as determined by ACR management.

3. The subject matter, form, wording, illustrations and typography of all advertising are subject to approval by ARP and the Association, but unless
otherwise authorized in advance, no change will be made without the consent of the Agency or Advertiser. Advertising content that attacks, criticizes or
demeans any individual, race, religion, sex, age, national origin, veteran’s status, institution, firm, business, profession, organization or affectional
preference shall not be accepted.

4. All display advertisements submitted must plainly identify the name of the Advertiser.

5. Association Revenue Partners, as a company as of January 1, 2014, does not allow any political, religious, alcohol, tobacco, firearms, or sexually-related
materials [a ban on sexually-related content should cover adult-related materials].

6. Type of heading, text, etc., shall not be the same or similar to that used by any Association partner news and editorial content that can be perceived as
material provided by the publisher. Advertisements having the appearance of editorial material must have Advertisement printed above. ARP and the
Association reserve the right to insert “Advertisement” above any copy.

7. Association Revenue Partners and our partner Associations shall not be liable for slight changes or typographical errors that do not lessen the value

of an advertisement. ARP and the Association shall not be liable for any other errors appearing in an advertisement unless ARP received corrected copy
before the copy deadline, with corrections plainly noted thereon. In the event of an error in an advertisement for which ARP is liable as herein defined, its
liability shall be limited to refunding such proportion of the entire cost of the advertisement as the space occupied by the error bears to the whole space
occupied by such an advertisement.

8. The liability of ARP or the Association for failure to publish an advertisement for any reason in the issue specified shall be limited to publishing the
advertisement in a subsequent issue (at the regular rate).

9.Terms of sale for ads: All payments are due upon securing placement unless otherwise specific in the agreement.

10. ARP may revoke the credit privileges of any Advertiser for failure to pay charges when due. ARP may declare all monies owed by an Advertiser
immediately due and payable in full. ARP may also refuse or decline an Advertiser based on failure to pay charges when due on any past transactions
between either ARP or the Association themselves (not limited to current advertising ventures).

11. If an account becomes delinquent, the Advertiser is responsible for paying collection costs, attorney’s fees and any costs associated with placing the
obligation with a collection agency or to an attorney for litigation.

12. A service charge of $25 will be added to any check returned to ARP unpaid by the Advertiser’s bank.

13.The Advertiser and/or Advertising Agency agrees to defend and indemnify ARP and the Association against any and all liability, losses or expenses
arising from claim of defamation, unfair competition, unfair trade practice, infringement of trademarks, trade names or patents, violations of rights of
privacy and infringement of copy rights and proprietary rights resulting from the publication of Advertiser’s advertisement.

14. Advertisers and Agencies forwarding orders to ARP which contain incorrect rates and conditions are hereby advised that the advertising called for will
be inserted and charged at the regular schedule of rates and conditions enforced at that time.

15. Any Advertiser or Advertiser's Agency that do not adequately provide creative content five (5) business days prior to the drop date for space
purchased will still be responsible for payment whether the placement runs correctly or not. The Advertiser is expected to approve or decline any creative
designed by ARP within 48 hours. If approval or decline is not received, ARP will proceed as if it has been approved and run the creative.

16. ARP reserves the right to change advertising rates and conditions on thirty (30) days’ written notice by any reasonable business means. In such an
event, the Advertiser may amend or cancel contracts or space reservations as of the date of the change.

17. Cancellation policy: All Ad placements are limited in nature, and all cancellation requests must be made in writing within three (3) days of purchase.
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